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Disclaimer

This report is for educational and informational purposes only. The information provided is

based on personal experience, industry trends, and general marketing best practices. It is not
intended as legal, financial, or professional advice. Results may vary depending on individual

circumstances, market conditions and execution.

You are responsible for your own decisions, actions, and outcomes based on the information in
this report. The author and publisher make no guarantees regarding income, lead generation, or
business growth.

Always do your own due diligence and consult with qualified professionals where appropriate.
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Introduction

Every profitable online business has one thing in common:

It grabs attention... and cashes it in.

Not by accident.
Not by "hoping and praying."
But by strategy — and it all starts with a lead magnet.

If your list is a ghost town...

If you're attracting tire-kickers instead of buyers...

If your "freebie" falls flat and your traffic bounces faster than a rubber ball...
The problem ain't your content.

It’s the garbage you're offering at the gate.

That’s why | put this report together.

Inside, you’re getting a ruthless breakdown of 27+ lead magnet types — sorted
into smart, battle-tested categories like videos, checklists, quizzes, case studies,
and more.

Each idea is stripped down to exactly what it is, why it works, and how to whip
one up without pulling your hair out.

Whether you’re green as grass... or just looking to fix the weak spots in your
game... these breakdowns will give you the clarity (and firepower) to take fast
action.

Understand:
Lead magnets aren’t “just free stuff.”

They’re conversation starters.

Copyright © www.EPCFire.com Reproduction and/or Redistribution Prohibited.



http://www.epcfire.com

Trust builders.

The grease that slides people into your sales process faster and easier than
anything else.

Done right, your prospects will feel seen, heard, and supported from the first click
to the final sale.

This report hands you the blueprint to make that happen...
And turn it into long-term, reliable profits you can actually bank on.

Take your time.

Pick a format that fits your style.
Roll it out.

Watch what bites.

Double down on what clicks.

By the time you reach the last page, you won’t just know about lead magnets.
You'll be armed to build them...
Deploy them...

And profit from them...On your terms.

f ey
g T
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Lead Magnet Category 1: Video
Slaps

What It Is:
A short 60 to 90 second video that delivers one helpful tip your audience can
apply immediately. The goal is to solve a very specific problem. It’s easy to

produce, doesn’t require you to be on camera, and builds trust quickly.

Why It Works:
Quick wins are powerful. People are more likely to engage with short, clear advice
than with long-form content. These videos give instant value and position you as

someone who understands what your audience needs.
How to Make It:
1. Choose a Specific Problem

Focus on one issue your audience struggles with. Keep it narrow, simple,
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and relevant.

Example topics:
o How to stop procrastinating
o How to write attention-grabbing headlines
o How to format a lead-capturing email

2. Write the Script Using ChatGPT

Go to https://chat.openai.com and use a simple prompt like:

“Write a short video script with a hook, one helpful tip, and a call to action.
Topic: [insert topic].”
Review the result and edit it to match your voice. Keep it natural and

conversational. Aim for 60-90 seconds in length.
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3. Generate Supporting Images with Leonardo.ai

Visit https://leonardo.ai

Create 2 to 3 high-quality images that match the theme of your script.

Examples:
o A professional in their 30s working on a laptop
o A clean visual of a to-do list or planner

o Someone smiling after solving a problem

You’ll use these visuals as background or slide content.

4. Find Background Music on Pixabay
Go to https://pixabay.com/music
Choose a short, calm, royalty-free music track that fits your message.
Avoid anything too fast or distracting. Look for light ambient or motivational

instrumentals.

5. Build the Video in Kapwing

Visit https://www.kapwing.com

Upload your images, background music, and script.
Use Kapwing'’s text-to-speech option if you don’t want to record your own
voice.

Add the following elements to the timeline:
o Image transitions synced with the script

o Text overlays for key points
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o Background music set to low volume
Export the final video in vertical (9:16) or horizontal (16:9) format,

depending on how you plan to share it.
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6. Host the Video

Upload your video to a cloud service like:
o Google Drive
o Dropbox

o Loom

Set the share settings to “Anyone with the link can view.”

7. Deliver It via Welcome Email
Add the video link to your welcome email.
Keep your message warm and clear. Let them know what the video will help
them achieve.
Example: “Here’s a quick tip that helped me get more done in less time.

Click below to watch.”

10
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Lead Magnet 2: Behind-the-Scenes
Walkthrough

What It Is:

This video gives your audience a peek into how you actually do something
valuable behind closed doors. It could be how you plan content, organize projects,
or use tools. The goal is to reveal the process—not just the polished outcome—so

they learn something practical and feel more connected to you.

Why It Works:

People want more than surface-level advice. They want to see how you really get
things done. This type of video builds trust fast because you’re showing your
work, not just talking about it. It also positions you as someone who’s doing what
they teach. The access feels exclusive and personal, even though it's simple to

produce.
How to Make It:

1. Choose a Valuable, Everyday Task
Pick a behind-the-scenes process that you already do regularly. Make sure
it’s useful, simple to follow, and directly tied to what your audience cares

about. Examples include:
e Planning a week of social media content
e Organizing your digital files or client work

® Prepping an email marketing campaign

11
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e Creating a product or lead magnet outline
It should be something repeatable, so they can use the same process

themselves.

2. Map Out the Key Steps Using ChatGPT
Use ChatGPT to break your task into 3 to 5 simple steps.
Prompt example:
“Help me outline how | organize my content calendar for the week. Give me
short bullet steps | can explain on video.”

This gives you structure while keeping the video relaxed and conversational.

12
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3. Record the Process in Segments (Optional)
You don’t have to record in one take. Break your walkthrough into short
clips if needed. Focus on clarity, not perfection. Speak naturally. Explain why
you do each step the way you do. You can show your screen, your tools, or

your workspace—whatever makes the process easier to follow.

4. Keep It Focused on the Process, Not the Production
Your goal is to show how something gets done, not impress with fancy
editing. You’re letting people look over your shoulder so they can learn, get

inspired, or copy your system. Let that be the focus.

13
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Lead Magnet 3: 3-Part Mini Training Series

What It Is:

A short video series split into three bite-sized lessons, each building on the last.
Each video should cover one clear topic that leads to a result. The full series gives
your audience a small transformation or breakthrough. You’re not creating a

course—you’re delivering value fast, in pieces they can easily finish.

Why It Works:

People love short, structured content with a clear payoff. Breaking your training
into three parts makes it feel more valuable, but not overwhelming. It also gives
you three opportunities to engage, build trust, and keep your audience coming
back for the next step. When done right, it builds authority and opens the door to

your paid offer.
How to Make It:

1. Choose a Small, Clear Outcome
Decide what specific result you want to help them achieve by the end of the
three videos. It must be simple, valuable, and directly tied to your niche.

Examples:
e Set up your first lead magnet in 3 steps
e Build a basic content plan in 3 days

e Start your email list without a website

Avoid teaching too much. Focus on action and progress.

14
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. Break It Into 3 Logical Steps or Lessons
Each video should focus on one small part of the full outcome. Keep the
structure clean and progressive.

Example:
Video 1: The overview or mindset shift
Video 2: The method or setup

Video 3: The action or result

This structure keeps the flow tight and easy to follow.

. Use ChatGPT to Script All Three Videos

Use ChatGPT to write three short scripts that each stand alone but also
work as a series. Prompt example:

“Write a 3-part video training script. Topic: How to launch a simple email
list. Each video should be 90 seconds and focus on one step.”

Refine the language so it matches your tone. Add a call-to-action at the end

of each video to lead into the next.

. Deliver It One of Two Ways:

You can release all three videos at once, or deliver them by email over three
days. Both methods work.

If you want to build anticipation and higher open rates, deliver one video
per day.

If your audience prefers speed, give access to the full series immediately on

one page.

15
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5. Keep the Style Simple and Personal
You don’t need fancy animations or effects. Focus on clear explanations,
easy-to-follow steps, and a warm, helpful tone. You can use slides, visuals,
or screen recordings—whatever makes the content easier to understand.

Your goal is to help, not impress.
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Lead Magnet Category #2:
"Instant Authority" PDFs

What It Is:

This is a short, actionable PDF that introduces beginners to a common challenge
they’re actively trying to solve. It breaks the problem down into simple
explanations, steps, or insights that help readers understand the issue and take

their first few actions toward solving it. It’s educational but light—no fluff, no filler.

Why It Works:

Most beginners don’t want expert-level content. They want someone to explain
things clearly, without jargon, and show them where to start. A well-written
beginner’s guide builds trust fast, establishes you as a friendly authority, and
makes the next step feel doable. It also filters in people who are brand new and

open to guidance or offers.
How to Make It:

1. Pick a Beginner-Level Problem
Choose one challenge your audience is constantly Googling. Avoid advanced

topics. You want something that hits early pain points like:
e How to start an email list
e How to create content consistently

e How to pick a niche

The goal is to meet your reader at the very beginning of their journey.

17
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. Ask ChatGPT to Create the PDF Outline

Go to https://chat.openai.com

Prompt example:

“Create a 5-part outline for a beginner’s guide on [insert problem]. Focus on
clarity and step-by-step help.”

This gives you structure. You can refine it or add sections, but keep it short

and useful. Aim for 5-7 pages max.

. Write the Content Using ChatGPT + Your Voice

Use ChatGPT to expand the outline into sections. Copy and paste one
section at a time and refine the language to sound human and personal.
Make it feel like advice from a real person, not a lecture. Break big

paragraphs into bite-sized chunks.

. Add Visuals and Formatting in Canva

Visit https://www.canva.com

Use one of their free PDF templates. Replace default text with your content,
and add icons or images to support each section. Keep the design clean and

easy to scan. Avoid clutter or too much decoration.

. Export as a PDF and Upload It
Once finished, export the eBook as a PDF. Upload it to Google Drive,
Dropbox, or your delivery platform of choice. Make sure it’s set to “anyone

with the link can view.”

. Link It in Your Welcome Email
After someone opts in, your first email should deliver the PDF. Keep the

email warm and focused on how this guide will help solve a real problem.

18
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Lead Magnet 5: Expert Roundup in PDF Format

What It Is:

This PDF compiles advice, opinions, or tips from multiple experts around one
specific topic. It’s formatted like a curated collection—each expert contributes a
guote, a short tip, or a quick insight. Your role is to frame it, organize it, and
present it in a clear, easy-to-read document. It’s not about writing everything

yourself—it’s about collecting value from others and packaging it well.

Why It Works:

People are more likely to download something when it includes names they
recognize—or when they see it pulls from real-world experience. Roundups build
instant authority because the credibility is borrowed from others. They’re also

easier to promote, especially if the featured experts share it with their audience.
How to Make It:

1. Choose a Focused Question or Topic
Pick a single, useful question that experts in your niche can answer in one

short paragraph or sentence. Examples:
e What's one mistake to avoid when starting a blog?
e What'’s your go-to tip for increasing email open rates?

e What's one thing you wish you knew before launching your first product?

Make it specific enough to get strong, useful answers.

2. Reach Out to Contributors

You can collect expert input in a few ways:

20
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e Ask ChatGPT to generate realistic quotes for fictional experts (useful for PLR

or private content)

e Reach out to actual marketers, creators, or coaches in your niche via email

or social media
e Use Twitter or Facebook groups to post your question and collect replies

Keep your request short, polite, and clear. Tell them you’re compiling answers for

a free guide and will give credit.

3. Organize the Quotes into Sections
Group the answers into 3—5 main themes. For example, if the question is

about email marketing, themes might be:
e Subject lines
® List segmentation
e Consistency
e Offers

e Avoiding burnout

Each theme can become a mini-section with quotes beneath it.

4. Format It Using Canva

Go to https://www.canva.com and select an eBook or presentation

template.
Use bold headings for each section, include photos of the experts if
available, and format each quote in a clean, consistent way. Add short

introductions and wrap-ups for each section to give context.

21
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5. Add a Call-to-Action at the End

At the end of the eBook, invite readers to take the next step. This could be

signing up for a workshop, reading a blog post, or grabbing another lead

magnet. Keep it simple and relevant to the advice shared in the book.

6. Export and Deliver
Export the final product as a PDF and link to it in your welcome email or
thank-you page. If you’re using expert quotes from real people, let them

know it’s live—they may share it with their followers.
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Lead Magnet 6: Step-by-Step Strategy PDF

What It Is:

This PDF walks the reader through one specific strategy from beginning to end. It
focuses on action, not just information. Each section covers a single step, with
enough clarity that even a complete beginner could follow along and see results.

The content should be direct, organized, and progress logically.

Why It Works:

People want more than tips—they want a plan. A step-by-step strategy gives them
the structure they need to take action. It reduces overwhelm, builds momentum,
and positions you as someone who actually helps people move forward. If your

strategy works, they’ll trust you enough to follow your paid recommendations too.
How to Make It:

1. Choose One Strategy With a Clear Result
Pick a process you already use that gets results. It should solve one specific
problem and break into clear steps. Keep the outcome small and practical.

Examples:
e How to write a lead magnet in one afternoon
e How to set up a simple funnel in 3 steps
e How to outline a digital product from scratch

Avoid vague topics. Focus on something with a beginning, middle, and end.

23
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. Break the Strategy Into 3 to 7 Steps
You want each step to be clear, specific, and easy to follow. Avoid combining
too many actions into one step.

Each step should answer:
What to do
Why it matters

How to do it

Use bullet points or short paragraphs to make it easy to scan.

. Ask ChatGPT to Expand Each Step

If you want help with the wording, go to https://chat.openai.com and

prompt:
“Expand this into a short paragraph: [insert step]. Make it beginner-friendly
|.II

and instructiona

Repeat this for each step, then edit the output to match your voice.

. Design the eBook in Canva

Use https://www.canva.com to lay out your eBook. Choose a clean

template and stick to simple formatting:
Step titles as headings
Short paragraphs or bullet lists

Icons or illustrations to support each step
Include a short intro that sets the stage, and a short conclusion that recaps

the result.

24
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. Add a Call-to-Action at the End

Finish with a call-to-action that connects the free strategy to your next offer.

For example:
“Want to take this further? Here’s the next step...”
“Download the checklist version here”

“Join the full workshop for advanced help”

The CTA should feel like a natural next move, not a hard sell.

. Export and Deliver as a PDF
Export the eBook as a PDF and make it available through your email
sequence or thank-you page. It should feel like a full resource, not just a

teaser.
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Lead Magnet Category #3:
Amazon Money Magnets

What It Is:

This is a simple, downloadable PDF that lists a bundle of recommended products
from Amazon. Each product is linked with your affiliate link. The products should
solve a specific problem, work well together, and be clearly explained. The PDF

feels like a shortcut—something helpful, not just a sales pitch.

Why It Works:

People love convenience. A curated product bundle saves them time and decision
fatigue. When you group products for a specific use case, it feels like you're doing
them a favor. As long as the bundle is relevant and the links are clean, they’ll

click—and if they buy, you earn.
How to Make It:

1. Pick a Focused Problem and Audience
Choose one type of person and one problem they want solved.

Examples:
e New YouTubers needing gear under $100
e Home office essentials for remote workers
e Self-care tools for busy moms

e Journal lovers needing the perfect writing setup

Make it niche-specific. Avoid throwing random items together.

26
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. Find 3 to 7 Amazon Products That Fit Together

Search Amazon for items that:
Are affordable and well-reviewed
Clearly support the solution you're promising

Look good visually (for better presentation in the PDF)
Use your Amazon Associates account to generate affiliate links for each
product. If you're not a member, apply at

https://affiliate-program.amazon.com

. Write Short, Helpful Descriptions for Each Product
Don't just list products—explain why you chose them.

For each item, include:
Product name
What it’s for

Why it made your list

Keep it brief. A few lines per item is enough to inform and encourage clicks.

. Design the PDF in Canva

Visit https://www.canva.com and use a product guide or catalog template.

Include:

A short title at the top (“My Favorite Tools for [Audience]”)

Product image (downloaded from Amazon or screenshot)

Your short product description

28
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e A clickable button or hyperlink for each affiliate link

Make it clean, scannable, and easy to skim.
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. Include a Quick Introduction and Call to Action
In the opening, explain who the list is for and how to use it. In the closing,
encourage the reader to take action now.

Examples:
“These are the exact tools | use daily.”
“Click any product to view it on Amazon.”

“Grab the ones that make sense for you and get started today.”

Avoid sales pressure—this should feel helpful.

. Export as a PDF and Set It for Delivery
Export your Canva file as a PDF. Upload it to your preferred cloud storage or

email platform. Link to it in your welcome email or thank-you page.

30
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Lead Magnet 8: Top 10 Recommended Tools
List

What It Is:

This lead magnet is a PDF list of your top 10 most recommended tools for a
specific audience or niche. Each tool includes a short description and an affiliate
link to Amazon. It’s built for speed and simplicity—giving readers a fast way to see

what works without researching endlessly.

Why It Works:

People want recommendations from someone they trust. When you position the
list as “what | use” or “what | recommend,” it becomes more than a shopping
list—it becomes expert guidance. Plus, top 10 lists naturally attract clicks and

conversions because they’re clear, organized, and familiar.
How to Make It:

1. Choose a Clear Niche and Use Case
Decide who you’re helping and what they need tools for.

Examples:
e 10 must-have tools for beginner content creators
e 10 essentials for starting a fitness journey at home

e 10 tools every busy entrepreneur needs in their office

Keep it niche-specific. Avoid general or overly broad titles.

2. Pick Your Top 10 Products on Amazon

Look for tools that are:

e Affordable or mid-range

31
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Well-rated (at least 4 stars)
Popular in your niche

Visually appealing (clean product images for your PDF)
Generate your Amazon affiliate links for each item using your Amazon

Associates account.
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. Write a One-Paragraph Description for Each Tool

Make each entry useful, not salesy. Include:
What the tool is
Why you recommend it

A tip on how to use it effectively

Keep the tone personal, like you’re sharing what’s worked for you.

. Format the List in Canva

Use https://www.canva.com and start with a guide, list, or eBook-style

template.

Each page can feature:
Tool name

Product image

Your paragraph

A clickable “Check it Out” button that links to Amazon

You can also stack 2—-3 tools per page if you want a shorter PDF.

. Write a Short Intro and Closing Note
In the introduction, explain who the guide is for and why you created it.
In the closing, remind the reader they can start with just one or two tools

and come back later. Make it feel helpful, not pushy.

. Export the Final PDF and Deliver It After Opt-In

Once it’s designed, export the file and link to it in your welcome email or
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thank-you page. Track your clicks using Amazon’s dashboard to monitor

what’s getting attention.
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Lead Magnet 9: Niche-Specific Buying Guide

What It Is:

This lead magnet is a targeted buying guide that helps your audience choose the
right products for a specific goal or situation. It walks them through what to
consider, what to avoid, and what tools or products you recommend. Each
product is linked with your Amazon affiliate link, and the guide positions you as a

trusted advisor.

Why It Works:

When people are getting ready to buy, they don’t want options—they want clarity.
A focused guide saves them time, builds confidence in their decision, and makes
your affiliate links feel like expert suggestions instead of promotions. It’s helpful,

practical, and highly targeted.
How to Make It:

1. Pick a Niche and a Buying Situation
Focus the guide on a specific group and a specific need.

Examples:

e The beginner’s guide to buying podcast equipment
e What to buy before starting a bullet journal
e Essential gear for hiking with kids

The more specific the situation, the more helpful your guide becomes.

35
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2. Explain the Decision Factors
Before listing the products, explain what buyers should look for.

Examples:

® “Look for microphones with cardioid pickup patterns to reduce background
noise.”
e “Choose journals with thick paper if you're using markers or gel pens.”

These tips show that you know what matters and help build trust.

36
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. Recommend 3 to 7 Products With Context

For each product, include:

The product name and image

What it does

Why you recommend it for this situation

A clickable affiliate link

You can group products by category if needed (for example: audio, lighting,

editing for a podcast setup).

. Design the PDF in Canva

Use https://www.canva.com and select a product guide, checklist, or eBook
layout.

Keep the layout clean and simple. Add images and clickable links for each
item. Use short headers and light branding to keep it professional.

. Include a Summary and CTA

Wrap up the guide with a summary and a simple next step.

Example:

“These are the products I'd start with today if | were in your shoes.”
“Pick one or two and get started. You’ll figure out the rest as you go.”

Make the guide feel like a conversation, not a catalog.

. Export the PDF and Deliver Post-Opt-In
After designing the guide, export it as a PDF and deliver it through your

email welcome sequence or thank-you page.
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Lead Magnet Category #4:
Checklist "Crack"

What It Is:

This is a one-page (or short PDF) checklist that helps your audience complete all
the necessary steps before launching something. It could be a product, a blog, a
funnel, a course, or even a new TikTok channel. The list removes confusion and

gives them a clear path to follow.

Why It Works:

People often hesitate before launching because they’re unsure if they’ve done
everything right. A checklist simplifies the process and removes the fear of missing
a step. It feels valuable because it’s fast, printable, and repeatable—and it’s

something they’ll likely refer to more than once.
How to Make It:

1. Choose a Specific Type of Launch
Pick one launch scenario that matches your niche. Don’t create a generic

list—be targeted. Examples:
e Launching a digital product
e Publishing your first blog post
® Running your first email campaign

e Setting up your first opt-in page
The more specific the launch, the more useful the checklist becomes.
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2. Write the Checklist in a Clear Order
Use ChatGPT to help outline the steps. Prompt example:
“Create a 15-point checklist for launching a digital product. Include tech
setup, content, and marketing essentials.”
Make sure each item is one clear action. Group related tasks together if it

makes the list easier to follow.
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. Use Simple Language and Active Verbs

Each item should start with a verb. Examples:
Set up your email automation
Write your thank-you page copy

Test your checkout link

Keep it tight. No long explanations—just action steps.

. Design the Checklist in Canva

Go to https://www.canva.com and choose a checklist or workbook layout.

Make the checklist easy to scan. Use boxes, icons, or bullet points. Add your

brand colors and a clean header.

. Include a Title and Short Intro

Start with a short sentence or two explaining the goal.

Example:

“This checklist will help you launch your digital product with confidence. Go

step-by-step and check off as you go.”

. Add a Call-to-Action at the End
Once the checklist is complete, prompt them to take the next logical step.

Example:

“Ready to launch? Grab my mini training on building a launch email

sequence.”

“Need help? Check out my launch prep toolkit.”
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Lead Magnet 11: Daily Habit Tracker

What It Is:

A daily habit tracker is a printable or digital sheet that helps your audience track
key actions over time. It’s designed to support consistency, accountability, and
small wins. The tracker usually includes a list of habits, a daily checkbox or grid,

and a space to note progress or wins.

Why It Works:

People don’t just need strategies—they need systems to stick with them. A habit
tracker gives structure and motivation. It makes users feel productive every time
they check something off. It also keeps your brand in front of them daily,

increasing engagement and loyalty.
How to Make It:

1. Pick a Theme for the Habits
Focus on one area of life or business. Don’t create a generic tracker—make

it niche-specific. Examples:
e Daily habits for content creators
e Health habits for remote workers
e Productivity habits for solopreneurs

e Self-care habits for new moms

The more tailored the tracker, the more likely it is to be used.

2. Choose 5 to 10 Core Habits

Use ChatGPT to help brainstorm habit ideas based on your niche.
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Prompt: “List 10 small daily habits that help [your audience] stay consistent
with [goal].”

Examples:

Write 50 words

Post 1 TikTok

Drink 3 bottles of water

Review to-do list at noon

Each habit should be simple and doable in under 15 minutes.

. Create a Grid or Checkbox Layout in Canva

Go to https://www.canva.com

Choose a planner, tracker, or checklist template.
Design a 7-day or 30-day layout with rows for each habit and columns for
each day. Leave room for notes or personal tracking. Keep the format clean

and printer-friendly.

. Include Instructions and Encouragement

Add a small section at the top or bottom explaining how to use the tracker.
Example:

“Check off each habit as you complete it. Review your progress weekly and

celebrate every win—even small ones count.”

. Offer a Bonus or Follow-Up
Once they’ve used the tracker, offer a way to go deeper.

Example:

“Ready to automate these habits? Check out my daily routine system.”
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e “Track your weekly goals next with our companion planner.”
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Lead Magnet 12: Step-by-Step Execution
Checklist

What It Is:

This is a straightforward, task-focused checklist that helps your audience execute a
process from beginning to end. It’s different from a simple to-do list. It outlines a
complete workflow, broken into clear, sequential steps. The reader follows it to

complete one specific project or task with confidence and clarity.

Why It Works:

Many people struggle not because they don’t know what to do, but because they
don’t know what order to do it in. An execution checklist removes hesitation and
overwhelm. It simplifies the process, increases follow-through, and helps your

audience take real action without second-guessing.
How to Make It:

1. Choose One Specific Task With a Clear Outcome
Select a task your audience frequently delays or avoids because it feels
confusing or intimidating.

Examples:
e Set up alead capture page
e Create your first email autoresponder
e Publish your first digital product

e Build a content calendar for the month

Make sure the result is achievable with a checklist—not a full course.
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2. Break It Into Simple, Ordered Steps
Each item on the checklist should be one action, not a concept.
Use ChatGPT to help write the full sequence. Prompt:
“Write a step-by-step checklist for [insert task]. Each step should be specific
and executable.”

Group steps into stages if the process is longer than 10 items.
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. Use Clear, Action-Based Wording
Start each item with a verb. Avoid vague instructions like “Think about” or
“Plan out.”

Instead, write:
Create your landing page headline
Connect your opt-in form to your email tool

Test the signup flow from start to finish

Make it as plug-and-play as possible.

. Design the Checklist in Canva

Go to https://www.canva.com

Use a clean, printable layout. Divide the checklist into logical sections. Add
visual progress markers if possible (e.g., “Start,” “Middle,” “Finish”). Make it

easy to follow at a glance.

. Add Supportive Notes or Tips if Needed

You can include short footnotes under certain steps for clarity.
Example:

“Tip: Use a free tool like [tool name] to check your page’s mobile layout

before moving on.”

. Finish With a Completion Prompt

Close the checklist with a final step like:
“Review everything once before going live.”

“Celebrate—you just completed your launch prep.”
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e “Now that your setup is complete, here’s what to do next...”

Use this moment to invite them to the next lead magnet or offer.
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Lead Magnet Category #5:
Street-Cred Case Studies

What It Is:

This lead magnet is a detailed breakdown of how you (or somebody else) achieved
a specific result within a set time frame—usually 30 days or less. It documents the
before, the process, and the outcome in a way that’s honest, practical, and
inspiring. The focus is on what you did, what worked, and what others can learn or

replicate.

Why It Works:

Real-world results speak louder than theory. When you share your own (or
someone else’s) journey with clear steps and proof, people pay attention. It builds
authority, relatability, and trust. Your reader sees what’s possible and believes

they can do it too. That opens the door to deeper engagement or offers.
How to Make It:

1. Choose a Clear and Specific Result
Pick one accomplishment that’s measurable and relevant to your audience.

Examples:
e How Joe got 1,000 email subscribers in 30 days

e How | launched a $497 product without a website
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How Frank wrote a book and published it on Amazon in one month
Avoid vague or general outcomes. Use numbers, timeframes, and tangible

results to build credibility.

. Outline the Starting Point

Describe where you began and what problem you were facing.

Be honest. The more relatable your “before” state, the more impact your
case study will have.

Include things like:

What tools or systems you were using
What wasn’t working

What prompted the shift

. Break Down the Strategy You Followed
List the steps or decisions that helped you get the result.
You can format this like a timeline, a weekly recap, or a checklist.

For each action, briefly explain:
What you did
Why you did it

What happened as a result

Be transparent about what didn’t work too. That honesty builds trust.

. Show the Final Results
Include screenshots, metrics, or summaries if available.

Explain what changed, how it impacted your business or life, and what
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own

you’d do differently next time. This turns the case study from a story into a

learning tool.

. Format It Like a Short Report or Story

Use https://www.canva.com to design a clean, well-structured document.

Use section headers like:

The Starting Point

What | Did

What Worked (and What Didn’t)
The Final Results

Key Takeaways

Keep the writing personal, but avoid rambling. Focus on clarity and insight.

* you can use somebody else’s journey for all of this if you don’t have your
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. End With a Clear Call-to-Action
Now that the reader is inspired, guide them to the next step.

Examples:
“Want help doing this yourself? Here’s my free checklist.”
“Join my newsletter to see what I’m testing next.”

“Need help implementing this? Book a call with me.”
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Lead Magnet 14: Client Transformation

Breakdown
What It Is:

This lead magnet walks readers through a real transformation your client
experienced while working with you. It tells the story from their perspective,
focusing on the struggle, the process, and the final outcome. The goal is to

highlight your method or service in action without making it feel like a sales pitch.

Why It Works:

People want proof that your approach works for others—not just for you. Seeing
someone similar succeed builds belief. A client transformation story creates
emotional connection, social proof, and trust. It shows that your offer delivers real

results without needing to brag or push.
How to Make It:

1. Choose a Strong Client Example
Pick one client who had a clear before-and-after experience. The more
relatable the transformation, the better.

Ideal case studies show growth in areas like:
® Revenue
e Confidence
e Consistency

e Results from using your system
Make sure you have permission to share their story, or anonymize the

details if needed.
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. Document the Starting Point
Open the case study by painting a picture of where the client was before
they worked with you.

Include:
Their problem or frustration
What they had tried already

Why they decided to work with you
Keep it focused and emotionally honest. You want the reader to see

themselves in this story.

. Explain What Happened During the Process
Walk through the actions, sessions, or steps you guided the client through.

Highlight:
What they did differently
What breakthroughs happened

What tools or strategies you introduced
This part isn’t about showing off. It’s about showing the value of the process

itself.

. Reveal the Final Results

Share what changed by the end of the transformation.

Use numbers when possible—subscribers gained, income earned, time
saved.

If the transformation was more personal (confidence, clarity, mindset),
quote the client directly if you can.
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. Structure It Like a Story, Not a Testimonial

Format the case study in three parts:
Before (the struggle)
During (the process)

After (the result)
Keep the tone personal and story-driven, not corporate. You’re not just

sharing data—you’re helping the reader imagine their own success.

. Add a Natural Call-to-Action
At the end of the case study, invite the reader to take one small step.

Examples:
“If this sounds like you, here’s where to start.”
“Want similar results? Download my roadmap here.”

“I teach this process inside [product or freebie name].”
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Lead Magnet 15: Before/After Results

Comparison
What It Is:

This lead magnet shows a clear visual or written comparison of what things looked
like before versus after using your product, strategy, or service. It’s focused on
results—fast, scannable, and often image-based. The transformation should be

easy to see and easy to understand at a glance.

Why It Works:

Results are more convincing when people can visualize the shift. Whether it’s
numbers, screenshots, visuals, or timelines, showing progress makes your method
feel real. This format is great for readers who skim and want proof without

reading a full story.
How to Make It:

1. Select a Clear Transformation Example
Choose a case where the difference between “before” and “after” is
obvious.

Good examples include:
e \Website traffic before and after applying SEO changes
e Email list growth over a 30-day strategy
e Visual redesign of a landing page or brand

® Income snapshots before and after using your funnel

The bigger the contrast, the more powerful the impact.
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. Gather Visual Evidence (If Applicable)
Use screenshots, charts, photos, or mockups to highlight the
transformation.

Examples:

Before: A messy content calendar

After: A structured, color-coded weekly plan
Before: $142/month in sales

After: $1,927/month using the system
Make sure your visuals are clean and readable. If visuals aren’t available,

use short written summaries with numbers.

. Break the Comparison Into Simple Sections
Use a side-by-side format or timeline-style layout.

Label each section clearly:
Before: What wasn’t working

After: What changed
Add 1-2 short bullet points or notes for context. Explain what actions

caused the shift.

. Add a Quick Summary for Each Comparison
After each before/after pair, write a few lines explaining how the change
happened.

Examples:
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e “This client followed my 3-part launch checklist and saw results in less than

10 days.”

“After shifting their offer structure, they tripled conversion rates without

changing their ad spend.”

. Design the Lead Magnet as a Visual Report or Slide Deck

Use https://www.canva.com to create a layout with slides or horizontal
split-sections.
Each page should show one transformation example. Keep text minimal and

results front-and-center.

. Include a Final Takeaway and CTA

Wrap up with a short summary of what ties all the examples together.
Example:

“These results all came from using the same framework, which you can
learn inside my free strategy guide.”

Then offer a next step—either another freebie, a workshop, or a trial offer.
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Lead Magnet Category #6: Plug
‘n Play Templates

What It Is:

This lead magnet gives your audience a ready-to-use email they can copy,
customize, and send. It’s usually designed for a specific situation like welcoming
new subscribers, following up on a lead, or promoting a product. The template
saves time, removes the guesswork, and helps users sound more professional or

persuasive.

Why It Works:

Most people struggle with what to say in emails. Giving them a proven script
boosts confidence and makes taking action easier. It feels like done-for-you help
instead of just advice. Templates also attract beginners who want speed, not

theory.
How to Make It:

1. Pick a High-Pressure or High-Value Situation
Choose a situation where your audience is likely to freeze or second-guess

what to say. Examples:
e Sending a first welcome email
e Reaching out to cold leads

® Promoting an affiliate product
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Following up after a webinar or event
The more urgent or intimidating the situation, the more helpful your

template becomes.

. Write a Short, Natural Email That Can Be Reused

Use ChatGPT to help write the email if needed.

Prompt: “Write a simple, friendly email for [situation]. Keep it brief and
conversational with a clear CTA.”

Edit the output to match a human tone. Avoid overused phrases and robotic

structure. Make sure it reads like something a real person would send.

. Break It Down Into Sections for Easy Customization

Highlight the areas your reader should change. Use labels like:
[Insert your name]
[Add your product name here]

[Insert your main offer link]

Also explain what each section is for so they understand how it works.

. Add Tips and Variations
Below the main template, add 2 to 3 optional tweaks they can make.

Examples:
“Use this version if you’re offering a limited-time deal.”

“Here’s how to soften the CTA if you’re emailing cold leads.”
This adds value and makes it easier to adapt the email for different

audiences.
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5. Design It in a Simple PDF Format

Use https://www.canva.com to create a clean, printable layout.

Use bold subheadings for each section (Subject Line, Opening, Body, CTA,
Signature).

Make sure it’s easy to copy and paste the full email.

6. Include a CTA to Your Offer or Toolkit
At the end of the PDF, invite the user to grab a bundle of related templates,
join your email list, or learn your full system.
This lead magnet should be helpful on its own—but naturally lead them to

want more.
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Lead Magnet 17: Social Media Content

Calendar
What It Is:

This lead magnet provides your audience with a ready-to-use content calendar to
plan, organize, and post consistently on social media. It can be a simple
fill-in-the-blank PDF, a pre-made Google Sheet, or a Canva-based planner. It takes

the stress out of “what do | post today?”

Why It Works:

Consistency is hard. Most creators and marketers burn out because they run out
of ideas or don’t have a plan. A content calendar solves that instantly. It creates
structure, saves time, and makes content feel manageable instead of chaotic. It

also makes your brand look organized and helpful.
How to Make It:

1. Choose a Platform and Posting Frequency
Decide which platform(s) the calendar is built for and how often the user
should post.

Examples:
e 30 days of Instagram posts
® 3 posts per week for LinkedIn

e Daily TikTok posting structure for affiliate marketers

The more specific it is, the more useful it becomes.
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. Create Post Prompts or Content Types for Each Slot
Instead of blank spaces, fill the calendar with guidance.

Examples:

“Motivational quote”
“Behind-the-scenes shot”

“Quick tip from your last blog post”

“Poll your audience”
Use a repeating pattern or weekly theme to make planning easier (e.g.,

“Monday = value tip, Friday = personal story”).

. Design the Calendar in Canva or Google Sheets

If using Canva:
Search for “content calendar” or “planner” templates

Customize it with your branding and pre-filled prompts

If using Google Sheets:
Add columns for date, content type, caption, image idea, and CTA

Include a few example rows to show how to use it

Keep it simple, flexible, and easy to duplicate.

. Include Short Instructions

Explain how to use the calendar in a short intro section.

Examples:

“Pick one content type per day and batch your posts in advance.”
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“Follow the weekly structure, but feel free to rearrange based on your
goals.”

This turns your calendar into a system—not just a spreadsheet.

. Offer a Bonus or Upgrade Option

After they download it, offer something complementary:
A bundle of caption templates
A checklist for content batching

A walkthrough video on using the calendar efficiently
This increases the perceived value and encourages upsells or deeper

engagement.

Copyright © www.EPCFire.com Reproduction and/or Redistribution Prohibited.

64


http://www.epcfire.com

Lead Magnet 18: Sales Page Copy Template

What It Is:

This lead magnet provides a full structure for writing a high-converting sales page.
It includes section-by-section prompts, fill-in-the-blank lines, and guidance for
each part of the page. It helps people write persuasive copy faster without hiring a

copywriter or staring at a blank screen.

Why It Works:

Sales pages can feel intimidating, especially for beginners. Giving your audience a
proven layout removes doubt and makes writing feel possible. A template
simplifies the copywriting process, boosts confidence, and shortens the time from

idea to launch. It’s also a great setup for selling a related course or service.
How to Make It:

1. Choose the Type of Sales Page You’re Focusing On

Decide whether this is for:
e Adigital product
® A coaching offer
e An affiliate product

o A low-ticket funnel

Be specific. The more focused the template, the more value it delivers.
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. Break the Page Into Core Sections

Most high-converting sales pages follow this general structure:
Headline

Hook or problem statement

Product introduction

Key benefits

What’s included

Testimonials (optional)

Guarantee (if applicable)

Call to action
Write a short explanation for each section so the user knows what to write

and why it matters.

. Add Fill-in-the-Blank Prompts for Each Section

Use structured prompts to make the template easy to use. Examples:

“Introducing [product name], the only [product type] that helps you [main

benefit] without [common frustration]”
“Here’s exactly what you get when you join...”

“If you’ve ever struggled with [problem], you’re not alone.”

Make the copy conversational, persuasive, and beginner-friendly.

. Include a Sample Version or Completed Example

Show how the template looks when filled out. You can create a fictional
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product example to walk users through the flow.
This turns the template into a training tool and helps them visualize the

outcome.
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. Design It in Canva as a Printable PDF

Go to https://www.canva.com

Use a clean, professional layout with clear section headers.
Include extra space under each section so users can write their rough draft

by hand if they want. Keep fonts readable and formatting clean.

. Include a CTA for Additional Help

At the end of the PDF, offer next steps like:
“Want a full copywriting swipe file? Grab it here.”
“Need help reviewing your page? Book a copy review call.”

“Get access to my course on sales page copywriting.”
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Lead Magnet Category #7:
Addictive Quiz Funnels

What It Is:

This is a short quiz that helps your audience discover their unique marketing style,
personality, or strength. After answering a few simple questions, they’re given a
result that describes their style and offers next-step advice. The quiz can be
hosted online and results delivered instantly, or provided as a downloadable PDF

with manual scoring.

Why It Works:

People love learning about themselves. A quiz makes lead generation feel like a
fun, personalized experience. It also gives you valuable segmentation data if you
tie each result to a specific interest, offer, or content path. This allows you to

follow up with more targeted emails or products.
How to Make It:

1. Decide on the Core Types or Styles
Identify 3 to 5 possible outcomes your quiz will assign.

Examples for a marketing quiz:
e The Storyteller
e The Analyst

e The Connector
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e The Hustler
Each type should feel accurate, flattering, and clear. Every result should lead

naturally to a product or freebie.
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. Write 6 to 10 Questions That Lead to Clear Patterns

Each question should offer 3 to 5 answer choices that align with your result

types.

Examples:

“What do you focus on most when planning content?”
A) Analytics

B) Emotion

C) Engagement

D) Frequency

Each answer should point to a personality type without being obvious.

. Create Short Descriptions for Each Result

Each quiz result should include:

A title or label (e.g., “You’re a Connector”)

A 2-3 sentence explanation of what it means

A bullet list of strengths and focus points

A suggestion or CTA for what to do next (product, resource, or tip)

. Build the Quiz Using a Free Tool or PDF

If you want it automated, use https://www.tryinteract.com or

https://outgrow.co

If you want to offer it as a PDF:
Use Canva to create a printable version

Add a scoring key and result descriptions at the end
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e Keep the layout clean and fun to complete

5. Add a Strong Intro and CTA
Introduce the quiz with a hook like:
“Want to find your natural marketing style? Take this quick quiz and learn
how to grow in your own way.”
After the result, suggest the next logical step:
“Since you’re a Storyteller, here’s a free content planner made for your

style.”

Lead Magnet 20: Readiness Assessment for
[Goall]

What It Is:

This lead magnet helps your audience measure how ready they are to achieve a
specific goal. It gives them a score or tier based on where they are now, and
what’s missing. The focus is on helping them identify gaps before jumping into

something they’re not prepared for.

Why It Works:

People are often unsure if they’re ready to take the next step. This type of
assessment builds trust because it feels like guidance, not a pitch. It also lets you
segment leads based on skill level and follow up with more relevant resources,

offers, or support.

How to Make It:
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. Pick One Clear Goal to Assess Readiness For
This should be something people are actively working toward but often
hesitate to start.

Examples:

Starting an email list

Launching a product

Quitting a job to go full-time online

Running paid ads for the first time
The goal should feel big enough to matter but common enough to attract

attention.
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. Create 8 to 12 Yes/No or Scaled Questions
Each question should highlight a skill, tool, mindset, or habit they’ll need to
succeed.

Examples:
“Do you already have a clear offer or product?”
“Are you consistently publishing content online?”

“Have you chosen one platform to focus on?”
Use a scoring system like:

Yes = 2 points

Somewhat = 1 point

No = 0 points

. Define Scoring Tiers and Give Personalized Feedback
Create 3 result ranges and label them with clear meanings.

Examples:
0—7 points: “Just Getting Started”
8-15 points: “Almost Ready”

16+ points: “Launch-Ready”
For each tier, provide a short paragraph explaining what it means, what

they’re doing well, and what to improve. Include a next-step suggestion.

. Build It as a PDF or Self-Scoring Web Form
If using Canva, create a printable version with a column for answers and a

scoring guide.
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If building it online, tools like Google Forms, Typeform, or ConvertKit Forms

with branching logic can work.
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. Include a Call-to-Action Based on Their Score

Guide users toward different actions depending on their readiness level.

Examples:
“You're almost there—grab my free action plan to fill in the final gaps.”

“You're fully ready. Here’s your next step to launch with confidence.”

This turns your assessment into a personalized funnel.
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Lead Magnet 21: Niche Personality Quiz

What It Is:

This lead magnet helps your audience discover what “type” of person they are
within a specific niche. It could reveal their creative style, decision-making
pattern, business personality, or growth stage. The quiz is light, fun, and

personalized—with results that feel insightful and affirming.

Why It Works:

People love to learn more about themselves—especially when the result feels
accurate and empowering. Personality quizzes pull in leads easily because they’re
interactive and non-threatening. When the outcome connects to your offer, you

build a strong emotional connection and naturally guide the next step.
How to Make It:

1. Pick a Fun, Relatable Identity Framework
Start with 3 to 5 possible “types” or personalities based on your niche.
Examples:

For content creators:
e The Strategist
e The Storyteller
® The Researcher

e The Trend Watcher

For entrepreneurs:

e The Builder
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The Visionary
The Hustler

The Analyzer

Each result should feel distinct and give the user something to identify with.

. Write 6 to 10 Short, Relatable Questions
Make your questions easy to answer and linked to behaviors or preferences.

Examples:
“How do you plan your week?”
“What’s your biggest strength when launching a new idea?”

“Which platform feels most natural to you?”

Each answer should lead quietly toward one of the personality results.

. Create Engaging Result Descriptions

Each personality should include:

A clear title (“You’re a Visionary”)

A short description of strengths, blind spots, and style
Suggested tools or resources tailored to that personality

A call-to-action to explore more or take the next step

Make it feel encouraging and accurate—not generic or fluffy.

. Format the Quiz Using an Interactive Tool or Canva

To build it online, use https://www.tryinteract.com or https://outgrow.co

for automatic scoring.
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For PDF delivery, use Canva to create a printable version with a scoring key
and descriptions.
Keep the layout playful but clear. Use colors, icons, or simple visuals to

enhance the experience.

. Include a CTA That Matches Each Result Type
For each result, offer a different freebie or funnel entry point.

Examples:

“As a Strategist, here’s a free 7-day planner to help you execute your next

idea.”

“Since you're a Storyteller, grab these plug-and-play captions for Instagram.”

This builds instant relevance and personal connection.
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Lead Magnet Category #8:
Swipe File Weapons (One of my
Favorites)

What It Is:

This lead magnet gives your audience a collection of proven subject lines they can
copy, tweak, and use in their own email marketing. It includes a variety of styles
(curiosity, urgency, storytelling, etc.) so users can find what fits their tone and

audience.

Why It Works:

Most people overthink subject lines or default to boring ones. A swipe file saves
time and removes the guesswork. It also creates quick wins—better open rates
and more engagement—without needing copywriting skills. It’s a fast and valuable

resource that gets bookmarked and reused.
How to Make It:

1. Gather 25 to 100 Proven Subject Lines

You can pull examples from:
® Your own past email campaigns
® Emails you’ve saved from other marketers

e Tools like ChatGPT (ask: “Give me 10 curiosity-based subject lines for
[topic]”)
Organize them by category:
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Curiosity
Urgency
Story-driven
Personal

Listicle-style

Each group should include 5-10 examples.
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. Add a Short Intro for Each Category
Before listing the examples, write a quick sentence explaining when and
why to use that subject line style.

Examples:

“Use curiosity subject lines when you want people to feel like they’re

missing something.”

“Use personal subject lines to sound less like a marketer and more like a

friend.”

. Include Quick Tips for Better Use

At the end of the file (or before each section), include a few tips like:
“Avoid all caps or spammy words.”
“Test different subject lines on smaller segments.”

“Pair a strong subject with a compelling preview text.”

This makes the swipe file more than just a list—it becomes a learning tool.

. Design It as a Clean, Scrollable PDF

Use https://www.canva.com to create a swipe file layout.
Keep each subject line on its own line or bullet. Add icons or color coding if
you want, but don’t overdesign it. Make sure the list is easy to copy and

skim.

. End With a CTA to Use or Expand
Close the swipe file by suggesting a next action.

Examples:
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® “Pick your top 3 and test them this week.”

e “Want full email templates? Grab my email writing pack here.”

This helps move readers from passive readers to active users.
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Lead Magnet 23: Proven Ad Copy Examples

What It Is:

This lead magnet provides a curated collection of real or simulated ad copy
examples that have performed well. It’s designed to inspire users, show what
works, and give them a practical head start when writing their own ads. Each ad

includes the headline, body copy, and a quick explanation of why it’s effective.

Why It Works:

Writing ad copy is one of the biggest sticking points for beginners and even
experienced marketers. Having a swipe file of strong examples removes creative
pressure. It also builds confidence and gives users formulas they can model

instead of starting from scratch.
How to Make It:

1. Select 10 to 20 Strong Ad Examples

These can be from:
e Your own ads that performed well
e Public ads you’ve seen in Facebook Ad Library or Google searches

e ChatGPT-generated examples tailored to your niche

Organize them by type:
® Awareness ads
e Engagement ads
e Conversion-focused ads
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e Retargeting ads

Each example should follow a clear format (headline, copy, CTA).
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. Include a Short Breakdown After Each Ad
Right below each example, explain why it works.

Example:

“This ad uses a story-driven hook and social proof. It builds emotion, then

transitions to a clear CTA.”

“Short, urgent headline with pain-point focused body copy—perfect for
time-sensitive offers.”
This turns your swipe file into an educational tool, not just a copy-and-paste

list.

. Add Tips or Formulas for Rewriting
Give users options to adapt the examples.

Examples:
“Replace the first sentence with your target audience’s biggest struggle.”

“Use this template for low-ticket digital products.”

This encourages creativity while keeping things simple.

. Design It for Fast Reference

Use https://www.canva.com to build a clean, vertical-scroll PDF.

Use different font styles or boxes to clearly separate each ad example.
Add a contents page if you include multiple types of ads. Make it easy for

readers to find the kind of ad they need.

. End With a CTA to Take Action

Wrap up with a call-to-action like:

“Pick one example and rewrite it for your offer today.”
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e “Want ad templates built for your niche? Get my full funnel pack here.”

This makes the file actionable, not just inspirational.
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Lead Magnet 24: Headline Formulas That Work

What It Is:

This lead magnet offers a collection of plug-and-play headline formulas. Each
formula is paired with examples so your audience can quickly craft
attention-grabbing headlines for sales pages, opt-ins, blog posts, or ads. It’s not

just a list—it’s a toolkit for writing stronger hooks.

Why It Works:

Strong headlines are essential. They decide whether someone keeps reading or
scrolls away. A swipe file of proven formulas helps users write faster and more
confidently. It also gives structure to people who know what they want to say but

don’t know how to say it well.
How to Make It:

1. Choose 10 to 15 Reliable Headline Formulas

Pull from classic and modern frameworks. Examples include:
e “How to [achieve a result] without [painful task]”
® “The [number] mistakes you’re making with [topic]”
® “Do you struggle with [problem]? Here’s the fix.”

e “[Secret or method] that [big result] in [short time]”

Choose formulas that work across different niches and offer real versatility.

2. Provide 1 to 2 Fill-in-the-Blank Examples for Each
Right under each formula, show what it looks like when filled in.
Example:
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Formula: “How to [result] without [obstacle]”
Example: “How to Grow Your Email List Without Posting on Social Media”

This makes it easier for users to apply the formulas quickly.
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. Group the Formulas by Intent or Use Case

Organize by purpose for better navigation:
Opt-in headlines

Sales page hooks

Ad headlines

Blog titles

This allows readers to jump to what they need right now.

. Design a Clean, Structured PDF in Canva

Go to https://www.canva.com

Use bold headers for each formula. Add consistent formatting to keep the
file scannable and neat. Include small icons or labels if you want to highlight

purpose or audience.

. Add a Quick Tips Section for Better Results
Include 3-5 headline writing tips at the beginning or end.

Examples:
“Always speak to one big desire or problem.”
“Use numbers, contrast, or strong emotion.”

“Keep it clear before clever.”
These tips help beginners write with more confidence and avoid common

mistakes.

. End With a CTA That Encourages Use

Finish the swipe file by prompting action:
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® “Use one of these headlines in your next email or post.”

e “Want full sales copy templates? Download the full pack here.”

This ensures they don’t just read it—they apply it.
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Lead Magnet Category #9:
Toolkits That Print Money

What It Is:

This lead magnet is a curated list of tools, platforms, or services your audience can
use to grow their business faster. Each tool includes a short description, use case,
and optional link. The focus is on saving time by pointing people to what actually

works.

Why It Works:

Most people don’t want to research dozens of options—they want
recommendations from someone they trust. A tools list offers clarity and
convenience. It also builds authority and opens the door to affiliate commissions if

links are included.
How to Make It:

1. Pick a Specific Focus for the Toolkit
Narrow the list by audience or outcome.

Examples:
e Tools for building your first funnel
e Resources for launching your first product

e Tools every beginner creator should know

Avoid long, unfocused lists. Relevance increases the perceived value.
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. Choose 10 to 20 Tools or Platforms
Only include tools you’ve used, trust, or researched well.

Group them into categories if needed:
Email marketing

Design

Productivity

Content creation

Payments and checkout
Include a few lesser-known tools alongside popular ones to make the list

feel fresh.

. Write Clear Descriptions for Each Tool
Keep each entry short and benefit-focused.

Include:
What the tool does
Why you recommend it

When or how to use it

Use simple, confident language. Example:

Tool: Notion

Why: Great for organizing product ideas, checklists, and SOPs all in one

place. Perfect for solopreneurs and creators.
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. Add Optional Links
If you’re using affiliate links, include them naturally.

Label them as:
“Try it here”
“Visit site”

“Check it out”
Make sure they open in a new tab and aren’t pushy. You’re

recommending—not hard selling.

. Design It in Canva or as a Clean Google Doc

For a polished look, use https://www.canva.com to lay it out with branded

headers and icons.
Or, if you want a simple, no-fluff format, use a Google Doc or Notion page

and deliver it via link.

. Close With a Bonus Tip or Mini-Tutorial

At the end of the list, add:
“Here’s how to use these tools together for faster results.”

“Want to see how | use these? Watch my workflow video here.”

This adds value and encourages deeper engagement.
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Lead Magnet 26: Top Al Tools for [Niche]

What It Is:

This lead magnet is a focused list of Al-powered tools tailored to a specific niche
or goal. It gives your audience clarity on which tools can help them save time,
improve output, or automate tasks. Each tool includes a brief description and a

practical example of how to use it in that niche.

Why It Works:

Al tools are everywhere—and overwhelming. People want to know which ones
are actually useful for their situation. A targeted list builds instant trust and
positions you as a guide in a complex space. It also creates urgency, since Al feels

cutting-edge and time-sensitive.
How to Make It:

1. Choose a Specific Niche or Use Case
Don’t try to make this list for “everyone.” Pick one market or purpose.

Examples:
e Al tools for content creators
e Al tools for digital product sellers
® Al tools for email marketers

e Al tools for online coaches

Narrowing the focus increases trust and relevance.
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. Select 5 to 15 Al Tools That Serve That Audience
Look for tools that cover different needs within that niche.

Examples for content creators:
Writing (ChatGPT)

Image generation (Leonardo.ai)
Video creation (Pictory)
Scheduling (Ocoya)

Repurposing content (ContentFries)

Keep the list focused on action—not research.

. Describe What Each Tool Does and How to Use It

For each tool, include:
What it’s best at
How it fits into a workflow

A real-world example of when to use it

Example:

Tool: Leonardo.ai

Use: Create high-quality, niche-themed visuals fast. Great for social posts,

product covers, and lead magnets.

. Add Setup Tips or Shortcuts Where Possible

If any tools have learning curves, include basic tips like:

“Use templates to speed things up.”
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e “Start with free credits, then upgrade if needed.”
This adds extra value and positions you as someone who actually uses the

tools.

5. Design and Format for Quick Scanning

Use https://www.canva.com to create a professional layout.

Break sections into categories if needed (e.g., writing, video, planning).
Include tool logos, icons, or screenshots for visual variety. Keep text tight

and practical.

6. End With a Mini Workflow or Example Stack
Show how 2-3 of the tools work together in one use case.

Example:

“Use ChatGPT to write your blog, Leonardo.ai for graphics, and ContentFries

to repurpose it for reels.”

This helps your audience visualize real application, not just features.
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Lead Magnet 27: Free and Paid Resources You
Need

What It Is:

This lead magnet is a side-by-side list of essential tools, broken into free and paid
options. It helps your audience decide what to start with now (for free) and what
to upgrade to later. Each tool or resource includes a short explanation, use case,

and link.

Why It Works:

Your audience may be starting on a budget or unsure where to invest first. A
resource list that gives both free and paid options builds trust, reduces
overwhelm, and saves time. It positions you as someone who understands both

sides—lean startup and smart scaling.
How to Make It:

1. Pick a Goal or Stage You're Supporting
Don’t list random tools—tie the resource list to a clear action or outcome.

Examples:

e Starting your online business

e Building your first funnel

e Creating and launching a digital product
® Growing an audience from scratch

This gives context and makes your list easier to use.
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. List 5 to 10 Tool Categories With Free and Paid Options
Organize by function rather than tool name.

Examples:

Email marketing: MailerLite (free), ConvertKit (paid)

Graphics: Canva Free vs. Canva Pro

Landing pages: Systeme.io (free), Leadpages (paid)

Automation: Zapier Free vs. Zapier Premium

Each pair should clearly serve the same function—one is just more

advanced or scalable.

. Write a Short Note for Each Option

Include one sentence that explains who each version is best for.

Example:

“Canva Free is perfect for simple designs. Pro gives you access to templates
and brand kits for faster content creation.”

This makes your lead magnet feel guided, not just listed.

. Use a Two-Column Format in Canva

Go to https://www.canva.com and choose a comparison table layout or

design your own with two columns.

Label them:

Free Starter Tools
Paid Upgrade Options
Use icons, logos, or simple visuals for fast scanning. Keep fonts clean and

consistent.
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. Include a “Start Here” Section

At the top or bottom, include your personal recommendations based on
experience or simplicity.

Example:

“If you’re just getting started, begin with these five free tools. They’re easy
to use and get results fast.”

This adds confidence and direction.

. End With a Link or Invite

Wrap up with:

“Want to see how | use these? Watch the setup walkthrough.”
“Need help choosing? Take my tool-matching quiz here.”

“Get my full system that uses only free tools to launch in 7 days.”
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Lead Magnet Category #10:
Mini Challenge Momentum
Machines

What It Is:

This lead magnet is a five-day challenge that helps your audience build one
specific productivity habit or complete one important goal. Each day gives them a
short task, quick win, or mindset shift they can apply immediately. It’s designed to
build momentum—not overwhelm.

Why It Works:

Challenges create structure and accountability. When someone follows a daily task
and starts seeing progress, they’re more likely to trust you, stick around, and take
the next step. A short challenge also works great with email automation, making
delivery easy and engaging.

How to Make It:

1. Choose a Narrow Productivity Goal
Focus on one result they can feel in five days.
Examples:

Finish one important task per day

Reduce screen time by 50%

Plan a week of content in advance

Clear your inbox completely

Avoid vague ideas like “be more productive” —get specific.

2. Outline One Action Per Day
Use ChatGPT to help with prompts like:
“Create a 5-day productivity challenge for [goal]. Keep tasks short, clear,
and actionable.”
Each task should be something they can complete in under 30 minutes.
Example:
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Day 1: Brain dump everything on your mind

Day 2: Prioritize the top 3 tasks

Day 3: Use the Pomodoro method on your #1 task
Day 4: Block distractions for 2 hours

Day 5: Plan your next 7 days in 15 minutes

Write a Daily Email or PDF Page for Each Day
Each page or email should include:

A short intro (what today’s task is and why it matters)
The task (with exact steps)

A tip or mindset shift to stay motivated

A teaser or encouragement for tomorrow

This keeps participants engaged and looking forward to the next message.

Deliver It via Email or One PDF

You can deliver each day as an email sequence or as one
printable/downloadable 5-page PDF.

For automation, use a tool like ConvertKit or Systeme.io.

If using a PDF, create a single-page layout per day using Canva for better
readability and structure.

. Add a Challenge Wrap-Up With a CTA

On the final day, include a short recap and next step.
Examples:

“Ready to stay consistent? Here’s a full 30-day planner.”
“Want to automate this system? Grab my productivity toolkit.”
“Need accountability? Join my group challenge or coaching program.”
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Lead Magnet 29: 7-Day Content Creation
Sprint

What It Is:

This lead magnet is a 7-day challenge that helps your audience create and
schedule a full week’s worth of content. Each day focuses on one part of the
process—from planning to publishing. The challenge turns content creation into a
manageable, step-by-step routine.

Why It Works:

Most creators struggle with consistency. This sprint helps them build a simple
system by taking one small action each day. By the end, they have content
done—and feel more in control. It’s actionable, motivating, and gives visible
results fast.

How to Make It:

1. Define the Platform and Content Type
Choose one platform or type of content to keep the challenge focused.
Examples:

7 days of Instagram content

7 short-form video scripts

7 value posts for LinkedIn

7 blog headlines with outlines

The more specific you are, the easier it is to follow.

2. Outline One Clear Action for Each Day
Each task should build on the previous one.
Example for short-form videos:

Day 1: Pick 7 content ideas from your niche
Day 2: Write hooks for each idea

Day 3: Draft 3 full scripts

Day 4: Draft 4 more scripts

Day 5: Record all 7 videos

Day 6: Create thumbnails and captions
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Day 7: Schedule or upload everything
Each step should be realistic and doable in 30—-60 minutes.

Write the Daily Instructions Clearly
Each daily entry (email or PDF) should include:

The goal of the day

The step-by-step instructions

Tips to stay on track

Optional tools (e.g., ChatGPT, Canva, scheduling tools)

Keep the tone friendly and focused. The goal is progress, not perfection.

Offer Printable or Digital Tracking
Let participants track their progress with:

A printable checklist

A Canva-based tracker

A fillable Google Doc

This adds structure and helps them stay committed.

. Wrap It With a Call-to-Action

At the end of day 7, invite them to go deeper.
Examples:

“Want 30 more content ideas? Grab my full content system.”
“Turn this sprint into a full content calendar with my monthly planner.”
“Book a strategy call to get a personalized plan.”
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Lead Magnet 30: 3-Day Mindset Reset
Challenge

What It Is:

This is a short, focused challenge that helps your audience shift their mindset
around one core struggle—like fear, doubt, procrastination, or burnout. Each day
delivers one actionable step, reflection, or mental reframe. The challenge is simple

but powerful, helping people feel more focused and in control in just three days.

Why It Works:

Mindset challenges create quick emotional wins. They don’t require complex tools
or learning curves, just a willingness to try something new. This builds immediate
trust, especially in niches like personal development, business coaching, or

productivity. It also opens the door to deeper transformation-based offers.
How to Make It:

1. Pick One Mental Block or Pattern to Focus On
Choose a challenge your audience constantly struggles with.

Examples:

e Fear of failure
® Imposter syndrome
e Overthinking decisions
e Self-sabotage during launches
Keep it specific and relatable. Don’t try to fix everything in three days—pick

one core shift.
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. Create One Shift or Breakthrough Per Day

Each day should focus on:

Day 1: Awareness—identify the pattern

Day 2: Reframe—shift the way they view it

Day 3: Action—take one real-world step with new confidence
Example:

Day 1 Task: Write down one limiting belief that always shows up.
Day 2 Task: Reframe that belief into a personal mantra.

Day 3 Task: Do one thing you’ve been avoiding because of that belief.

. Include Reflection Prompts and Encouragement
Let each day include a short journaling question or thought exercise.

Examples:

“What would change if this belief wasn’t true?”
“What evidence do you have that you’re capable?”

Keep it warm, supportive, and personal—not clinical or robotic.

. Deliver the Challenge as a PDF or Email Sequence

You can build this in Canva as a printable workbook or schedule it as a 3-day
email series.

If using email, keep each message under 300 words. Focus on the feeling,
not just the task.

. End With a Supportive CTA

Wrap the challenge with a gentle next step.

Examples:
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“Want to keep this momentum going? Join my 7-day mindset booster

series.”
“Download the full mindset journal to go deeper.”
“Book a free clarity session to map out your next move.”

It should feel like an invitation, not a pitch.
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Conclusion

You now have 27+ profit-pulling lead magnet ideas you can use to attract the right
people, build your email list, and grow your business.

More importantly—you now understand why they work, how to build them, and
how to deliver them effectively.

No more second-guessing what to create or how to make it valuable. No more
depending on cookie-cutter templates that don't connect. Now, you have variety,
depth, and the confidence to match the right lead magnet with the right offer.

But here’s the truth: lead magnets don’t generate leads until they’re live.

The best way to move forward is to choose one format that feels achievable right
now. Build it. Test it.

Then optimize or add more later.
You don’t need to be everywhere.

You just need to be effective where it matters.

Your email list is your most valuable digital asset.

Every lead magnet you create becomes a tool to grow it with the right kind of
people...those who trust you, resonate with your message and are most likely to
buy.

Use this Playbook as your reference, your checklist, and your creative spark
whenever you’re planning a new campaign, launching a product, or simply
growing your audience.

Now go turn ideas into assets.
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You've got everything you need.

A e
/&ﬂgw tieke

110
Copyright © www.EPCFire.com Reproduction and/or Redistribution Prohibited.



http://www.epcfire.com

Copyright Notice
© www.EPCFire.com - All Rights Reserved.

This report is copyrighted and may not be reproduced, copied, distributed, or shared in any
form without the express written permission of the author or publisher. No part of this
publication may be stored in a retrieval system, or transmitted in any form or by any

means—electronic, mechanical, photocopying, recording, or otherwise—without prior written
consent.

For personal use only.

Unauthorized distribution is a violation of copyright law and may result in legal action.
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